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Hiltonis aleading global

Offers unforgettable experiences at iconic destinations around the world. 36 19 L .
WALDORF ASTORIA hospitality company, spanning
Offers guests service and style on their own terms—all while creating seamless the lodging s.ector from luxury
CONRAD | connectionbetween contemporary design, leading innovation and authentic 49 24 and full-service hotels and
rort o local culture. resorts to extended-stay suites
. . . . and focused-service hotels.
L X R A collection of independent luxury hotels and resorts offering bespoke service 16 8 Th i tfolioinclud
HOTELS & RESORTS and locally immersive experiences to the discerning traveler. e company’s portfolioincludes
twenty-five world-class global
Offers a uniquely local luxury experience that makes guests feel like residents of brands and an award-winning
NoMaD duey yew I 1 1

some of the world’s most sought-after neighborhoods. customer loyalty program,
Hilton Honors.

Global Stats

_ | High-end, boutique hotels rooted in the world’s most desirable neighborhoods, 1,328,821ROOMS
canopty offering sophisticated stays through locally inspired design, curated dining and 46 14 PROPERTIES®
by Hilton ’
premium amenities that leave guests feeling energized and refreshed. 141 COUNTRIES

7 Aninspired, premier meetings and events-focused brand, created for both 4 2
wHilton | Meeting professionals and sophisticated business travelers.

Lifestyle Brands Properties Countries

Al A global collection of individually remarkable, upper-upscale hotels, each hand-
SOE!C{TI,SN) picked for curious travelers looking for distinct design, world-class dining and 193 47 &TERRITORIES
by Hilton™ immersive experiences backed by the benefits of Hilton. *Figures include properties from
. . ) ) ) our timeshare and strategic partner
W Thoughtfully crafted hotels in dynamic university-anchored towns, reflecting the 35 2 arrangements
o unique stories and traditions of the destination. 9 ’
TAPESTRY Avibrant portfolio of upscale hotels, each with an original story woven into unique
COLLECTION design, spirited food & beverage offerings, and locally inspired guest experiences, 181 22 H . lt
by Hilion backed by the benefits of Hilton. l On
- . - HONORS —
A soulful collection ofindependent gems - from boutique urban hotels and Coming Coming
revived landmarks to adventure outposts - that blend character, story and Hilton Award-winning loyalty program
hospitality to inspire exploration. seein seein with more than 235 MILLION
TE M/po An elevated and approachable lifestyle brand offering thoughtful design, efficient 5 1 members. L.e-arn more andjoin
/ byHitton service and exciting wellness partnerships. for free at HiltonHonors.com.
Alifestyle hotel brand boasting clever connectivity, F&B anchored social
mOTTO spaces and a sense of place for guests looking toimmersive themselvesin the 9 4
pHiter | neighborhood.
Full-Service Brands Properties Countries
Hilton The recognized and trusted host to the world and global leader in hospitality. 615 94
2025
Fast-growing, global collection of upscale hotels in gateway cities, metropolitan
DOUBLETREE areas and vacation destinations. AL 61 Named 2023 and 2025
bl No. 1World's Best Workplace by

Focused-Service Brands Properties Countries Great Place to Work and Fortune

Upscale, affordable accommodations with unexpected amenities to give today’s

Hliltlon busy travelers a bright and satisfying hospitality experience that’s simply on 1,105 65
sardeninn another level. ;
Connect with us
Quality experience, great value and friendly and reliable service, virtually 3170 44
everywhere you want to be. 0 Hilton ﬁ

Spirited, simplified hotel experience grounded in value where guests don't have 330 7
to compromise between a consistent, fun and affordable stay.

Value-driven offering providing reliable essentials with unexpected touches,

spa rk featuring simple, inspired design, comfortable guest rooms with practical 207 8
byt amenities.
All-Suites Brands Properties Countries
Full service, upscale hotels offering two-room suites, free, cooked-to-order 271 8
ey breakfasts and complimentary evening receptions with snacks and drinks.

by Hilton

Home-like accommodations for guests and their pets traveling for an extended
HOMEWOOD | or quick overnight stay with fully-equipped kitchens, free daily hot breakfast and 555

Alldatais updated quarterly andis
SUITES byhition S
- N complimentary Wi-Fi.

accurate as of September 30, 2025.

Extended-stay hotel concept designed to offer flexible guest suite
HOME accommodations and inspired amenities for the cost-conscious guest 840 3
and their pets.

Lower midscale, long-stay hotel for guests booking 20 nights or more. Features

deliberate design, spacious apartment style accommodation and a nontraditional 2 1
lobby experience.
Vacation Ownership Properties Countries
Hilton Hilton Club, Hilton Grand Vacations Club and Hilton Vacation Club resorts offer 108 8

GRAND VACATIONS exclusive experiences in desirable destinations.



HiltonHonors.com
https://www.youtube.com/hiltonnewsroom
https://www.facebook.com/hiltonnewsroom
https://www.instagram.com/hiltonnewsroom/
https://twitter.com/hiltonnewsroom
https://www.linkedin.com/company/hilton/
https://stories.hilton.com
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